We study the pricing response of U.S. supermarkets to large demand shocks triggered by labor con icts, mass population displacement, and shopping sprees around major snowstorms and hurricanes. We nd that these large swings in demand have, at best, modest effects on the level of retail prices, consistent with at short-to medium-term supply curves. This nding holds even when shocks are highly persistent and despite the fact that stores adjust prices frequently. We also provide evidence that retailers maintain frequent promotional sales even as their demand varies and that they seek to match movements in their local competitors' recourse to promotional sales. (JEL: E30,L11) Acknowledgments: The analysis and conclusions set forth are our own and do not indicate concurrence by the Board of Governors or other members of the research staff. We are grateful to Information Resources Inc. (IRI) for providing the scanner data. All estimates and analyses in this paper based on IRI data are by us and not by IRI. We thank Dirk Krueger and four anonymous referees for their helpful comments, and Charlie Gilbert for assisting us with the weekly seasonal ltering procedure.
